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Instructor	  (s):	   Dr.	  Benjamin	  Scribner/	  Dr.	  Marta	  Perrotta	  
Course	  Title:	   Communications	  and	  Social	  Transformation:	  Theory	  and	  Mediterranean	  

Area	  Case	  Studies	  
Course	  Code:	   ROMA	  MSCT	  310	  
Credits:	   4	  
Semester/Term:	   ☒	  Spring	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  

☒	  Fall	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
☐	  Summer	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  

	   	  
Course	  
Description:	  

Analysts	  have	  long	  noted	  the	  increasing	  centralization	  of	  ownership	  of	  
traditional	  or	  “old	  media”	  (TV,	  radio,	  and	  print)	  and	  questioned	  how	  this	  
affects	  the	  functioning	  of	  formal	  democracies.	  Nowhere	  has	  the	  criticism	  of	  
this	  process	  been	  more	  intense	  than	  in	  Italy,	  where	  direct	  ownership	  and/or	  
control	  over	  much	  of	  the	  old	  media	  spectrum	  has	  become	  very	  centralized.	  	  
This	  is	  especially	  evident	  when	  examining	  media	  content	  like	  radio	  and	  
television	  talk	  shows	  and	  entertainment	  formats.	  By	  contrast,	  civil	  society	  in	  
several	  southern	  Mediterranean	  countries	  has	  successfully	  used	  “new	  
media”	  (particularly	  social	  networking	  platforms)	  in	  their	  campaigns	  to	  
topple	  authoritarian	  governments.	  	  With	  reference	  to	  these	  ongoing	  events,	  
the	  objective	  of	  this	  course	  is	  to	  give	  students	  the	  conceptual	  tools	  to	  form	  
informed	  opinions	  about	  the	  role	  of	  communications	  in	  social	  
transformations.	  With	  particular	  attention	  to	  Gramsci’s	  concept	  of	  
hegemony,	  we	  will	  examine	  current	  trends	  of	  globalization	  in	  media	  and	  how	  
they	  have	  influenced	  the	  social,	  technological,	  economic	  and	  political	  
framework	  of	  national	  media	  in	  Italy.	  	  We	  will	  examine	  the	  talk	  show	  format	  
in	  the	  traditional	  media	  sector,	  with	  special	  attention	  to	  some	  examples	  of	  
radio	  phone-‐ins	  and	  television	  programs	  that	  feature	  public	  and	  political	  
issues	  in	  the	  talk	  and	  give	  evidence	  of	  the	  dialectic	  between	  freedom	  and	  
control.	  	  	  And	  we	  will	  ask	  if	  the	  "democratization"	  of	  media	  production	  –	  for	  
example,	  the	  fact	  that	  all	  that	  is	  needed	  is	  a	  cell	  phone	  to	  create	  and	  
distribute	  film	  content	  -‐	  is	  creating	  greater	  space	  for	  public	  discourse	  or	  are	  
pre-‐digital	  hierarchies	  still	  being	  maintained	  in	  a	  different	  guise?	  

Course	  
Requirements:	  

Required	  Text	  
Students	   will	   receive	   a	   reader	   which	   will	   include	   selected	   articles	   and	  
chapters	  from	  the	  following:	  
	  
Michela	  Ardizzoni,	  Chiara	  Ferrari	  (eds.),	  Beyond	  Monopoly:	  Globalization	  and	  
Contemporary	   Italian	   Media,	   Lanham,	   Lexington	   Books,	   Rowman	   &	  
Littlefield,	   2010	   (CHAPTER	   1	   to	   10).	   ISBN-‐10:	   0739128515.	   Cost	   to	   be	  
determined.	  
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Alessandro	  D'Arma,	  “Italian	  Television	  in	  the	  Multichannel	  Age:	  Change	  and	  
Continuity	   in	   Industry	   Structure,	   Programming	   and	   Consumption”,	  
Convergence:	   The	   International	   Journal	   of	   Research	   into	   New	   Media	  
Technologies,	  May	   2010;	   vol.	   16,	   2:	   pp.	   201-‐215.	   	  Print	   ISSN:	   1354-‐8565	   /	  	  
Online	  ISSN:	  1748-‐7382;	  Cost	  to	  be	  determined.	  	  
	  
McChesney,	  R.	  W.	  (2008).	  The	  political	  economy	  of	  media:	  Enduring	   issues,	  
emerging	   dilemmas.	   New	   York:	  Monthly	   Review	   Press.	   ISBN:	   1583671617;	  
Cost	  to	  be	  determined.	  
	  
The	   April,	   2012	   Special	   Issue	   of	   the	   Journal	   of	   Communication	   Journal	   of	  
Communication	  Vol.	  62.	  ISSN	  0021-‐9916;	  Cost	  to	  be	  determined.	  
	  
Howard,	  P.	  N.,	  &	  Hussain,	  M.	  M.	   (2013).	  Democracy's	   fourth	  wave?:	  Digital	  
media	   and	   the	   Arab	   Spring.	   New	   York:	   Oxford	   University	   Press.	   ISBN:	  
0199936978;	  Cost	  to	  be	  determined.	  
	  
International	  Journal	  of	  Communication,	  Vol	  5	  (2011),	  "The	  Arab	  Spring;	  The	  
Revolutions	  Were	  Tweeted:	  Information	  Flows	  during	  the	  2011	  Tunisian	  and	  
Egyptian	  Revolutions"	  
	  
Chomsky,	  Noam	  and	  Herman,	  Edward	  S.	  (2002)	  Manufacturing	  Consent:	  The	  
Political	   Economy	   of	   the	   Mass	   Media.	   New	   York:	   Pantheon	   Press.	   	   ISBN:	  
0375714499;	  Cost	  to	  be	  determined.	  
	  
Stille,	  A.	  (2007).	  The	  sack	  of	  Rome:	  Media	  +	  money	  +	  celebrity=power=Silvio	  
Berlusconi.	   New	   York:	   Penguin	   Books.	   	   ISBN:	   0143112104;	   Cost	   to	   be	  
determined.	  
	  
MacKinnon,	  R.	  (2012).	  Consent	  of	  the	  networked:	  The	  worldwide	  struggle	  for	  
Internet	   freedom.	   New	   York:	   Basic	   Books.	   	   ISBN:	   0465024424;	   Cost	   to	   be	  
determined.	  
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Grading	  Scale	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  

	  

Course	  Requirements	   Percentages	  

1. Mid-‐term	  Exam	   30%	  

2. Final	  Exam	   30%	  	  	  

3. Reading	  response	  papers	  	   30%	  	  
4. Participation	   10%	  

Total	  	   100%	  
	  
Guest	  Speakers:	  
Guest	  speakers	  may	  visit	  the	  course.	  
	  
Assessment	  Components:	  

a) Mid-‐Term	   Exam	   and	   Final	   Exam:	   these	   exercises	   will	   test	   students’	  
ability	  to	  analyze	  material	  and	  theories	  presented	  during	  the	  course	  
through	  short	  answers	  and	  essay	  questions.	  Each	  exam	  will	  ask	  you	  
to	  demonstrate	  the	  breadth	  and	  depth	  of	  students’	  understanding	  of	  
the	  materials	  covered	  in	  class,	  text	  and	  readings.	  	  

b) Students	  will	  write	   brief	   critical	   responses	   to	   each	  week’s	   readings.	  	  
These	  should	   include	  a	  very	   short	   summary	  of	   some	  of	   the	  article’s	  
most	  important	  points	  and	  a	  longer	  section	  stating	  the	  student’s	  own	  
opinion	  or	  reaction.	  

c) Student’s	  participation	  will	  be	  evaluated	  on	  their	  contribution	  to	  class	  

Letter	  
Grad
e	  	  

Numerical	  
Scale	  

Percentage	  

A	   3.5	  –	  4.0	   95	  –	  100%	  
A-‐	   3.0	  –	  3.4	   90	  –	  94%	  
B+	   2.7	  –	  2.9	   87	  -‐	  89%	  
B	   2.3	  –	  2.6	   83	  -‐	  86%	  
B-‐	   2.1	  –	  2.2	   80	  -‐	  82%	  
C+	   1.7	  –	  1.9	   77	  –	  79%	  
C	   1.3	  –	  1.6	   73	  –	  76%	  
C-‐	   1.1	  –	  1.2	   70	  –	  72%	  
D+	   .5	  	  -‐	  .9	   65	  –	  69%	  
D	   .0	  	  -‐	  .6	   60	  –	  64%	  
F	   0.0	   0	  –	  59%	  
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discussion,	   their	   engagement	  with	   reading	   assignments	   and	   lecture	  
information,	  and	  their	  willingness	  to	  share	  these	  with	  the	  group.	  	  

Learning	  
Outcomes	  and/or	  
Expected	  Student	  
Competencies:	  

On	  completion	  of	  the	  course,	  students	  should	  be	  able	  to:	  
	  

Learning	  Outcome	  
1. Describe	  important	  theoretical	  perspectives	  in	  communications	  

regarding	   media	   ownership	   and	   democracy	   and	   the	   societal	  
effects	  of	  the	  communications	  revolution.	  	  Key	  concepts	  include	  
hegemony,	  content,	  access	  and	  social	  control.	  	  

2. Compare	   the	   way	   media	   content	   is	   shaped,	   prioritized	   and	  
channeled	  in	  traditional	  vs.	  new	  media,	  with	  attention	  to	  issues	  
of	  power	  and	  access.	  

3. Analyze	  recent	  and	  ongoing	  events	  in	  the	  Mediterranean	  region	  
using	  the	  theoretical	  tools	  and	  concepts	  taught	  in	  the	  course.	  	  	  

4. Explore	  the	  democratizing	  potential	  of	  the	  talk	  show	  genre,	  
through	  the	  analysis	  of	  the	  positioning	  of	  the	  guests	  
(anonymous	  or	  semi-‐famous)	  and	  the	  dialectical	  responses	  of	  
the	  hosts.	  	  	  	  

 
Course	  Outline:	   Session/	  

Date	  
Topic	  

Session	  1	  	   Introductory	  topics	  
Lesson	  1	  -‐	  Introduction	  to	  the	  course	  
Lesson	  2	  -‐	  Old	  media:	  	  TV,	  Radio,	  Print,	  Film	  and	  “the	  pre-‐
information	  age.”	  	  	  
Reading:	  McChesney,	  Ch.	  1,	  “The	  Problem	  of	  
Journalism.”	  

Session	  2	   Theoretical	  concepts	  
Lesson	  3	  –	  Political	  Economy	  of	  communications,	  old	  and	  
new	  -‐	  McChesney,	  The	  Political	  Economy	  of	  Media	  
Lesson	  4	  –	  Political	  economy	  of	  communications,	  old	  and	  
new	  
Reading:	  Chomsky	  and	  Herman	  Ch.	  1,	  “A	  Propaganda	  
Model.”	  

Session	  3	   Into	  the	  communications	  revolution:	  the	  1990s	  
Lesson	  5	  and	  6	  –	  The	  information	  age:	  concerns	  and	  
critiques	  
Reading:	  Philip	  N.	  Howard	  and	  Muzammil	  M.	  Hussain,	  
“The	  Role	  of	  Digital	  Media.”	  Journal	  of	  Democracy,	  
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Volume	  22,	  Issue	  3,	  2011.	  

Session	  4	   The	   Finivest	   media	   empire	   and	   the	   transformation	   of	  
Italian	  politics	  
Lesson	  7	  –	  The	  commercialization	  of	  traditional	  media	  in	  
Italy	  
Lesson	   8	   –	   Finivest	   and	   the	   centralization	   of	   media	  
ownership	  
Reading:	  Beyond	  Monopoly,	  Chapter	  1	  Shaping	  
Tomorrow’s	  Television:	  Policies	  on	  Digital	  Television	  in	  
Italy,	  1996–2006.	  Alessandro	  D’Arma	  

Session	  5	   Changes	  in	  Italian	  television	  formats	  in	  the	  1980s	  and	  
1990s	  
Lesson	  9	  –	  Entertainment	  formats.	  Italian	  culture	  and	  
popular	  narratives.	  	  
Lesson	  10	  –	  Information	  formats.	  	  Tabloidization,	  
personalization	  and	  the	  power	  of	  ratings.	  
Reading:	  Beyond	  Monopoly,	  Chapters	  4,	  5	  and	  7	   	  

Session	  6	   Social	  Media	  and	  the	  Arab	  Spring	  
Lesson	  11	  –	  Overview	  of	  the	  Arab	  Spring.	  Arab	  youth:	  
From	  the	  “lost	  generation”	  to	  the	  “Facebook	  
Generation.”	  	  
Lesson	  12	  –	  Case	  Study:	  Tunisia	  
Reading:	  Philip	  N.	  Howard	  and	  Muzammil	  M.	  Hussain,	  
“Digital	  Media	  and	  the	  Arab	  Spring.”	  Journal	  of	  
Democracy,	  Volume	  22,	  Number	  3,	  July	  2011,	  pp.	  35-‐48	  

Session	  7	   Lesson	  13	  –	  Review	  
Lesson	  14	  –	  Midterm	  examination	  

Session	  8	   Social	  Media	  and	  the	  Arab	  Spring	  
Lesson	  15	  –	  Egypt	  and	  the	  fall	  of	  Mubarak	  
Lesson	  16	  –	  The	  role	  of	  new	  media	  in	  creating	  
international	  solidarity	  
Case	  study:	  Occupy	  (USA)	  and	  Egypt	  
Reading:	  Social	  Media	  and	  the	  Decision	  to	  Participate	  in	  
Political	  Protest:	  Observations	  From	  Tahrir	  Square	  
(Journal	  of	  Communication	  Vol.	  62,	  pages	  363–379)	  

Session	  9	   Lesson	  17	  –	  The	  persistence	  of	  traditional	  media	  in	  Italy	  
Lesson	  18	  –	  New	  media	  in	  Italy	  today.	  	  The	  Five	  Star	  
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movement.	  
Reading:	  Beyond	  Monopoly,	  Chapter	  10	  
Supplemental	  Reading:	  Beyond	  Monopoly	  Chapter	  3	  &	  9	  

Session	  10	   New	  media,	  new	  movements	  in	  Italy	  
Lesson	  19	  –	  Traditional	  (radio	  and	  TV)	  coverage	  of	  the	  
Five	  Star	  movement	  before,	  during	  and	  after	  the	  
elections	  
Lesson	  20	  –	  	  Lesson	  held	  at	  TV	  studio	  (to	  be	  determined)	  

Session	  11	   Lesson	  21	  -‐	  Internet	  privacy:	  Facebook	  and	  Google	  
Lesson	  22	  –	  Government	  surveillance	  of	  internet	  use	  
Reading:	  McKinnon,	  Ch.	  1-‐3	  

Session	  12	   The	  cooptation	  of	  social	  media	  
Lesson	  23	  -‐	  Discussion:	  What	  are	  the	  opportunities	  and	  
limitations	  for	  social	  transformation	  vis	  a	  vis	  new	  media,	  
particularly	  social	  media?	  
Lesson	  24	  -‐	  	  Capitalism,	  markets	  and	  new	  media	  -‐	  the	  
influence	  of	  advertising	  	  
Reading:	  McKinnon,	  Ch.	  4-‐5	  

Session	  13	   Lesson	  25	  -‐	  Hoaxes,	  fact	  checking,	  and	  manipulation	  in	  
new	  media	  
comprehensive	  review	  
Lesson	  26	  -‐	  FINAL	  EXAM	  

	  
Other	  Policies:	   The	   course	   follows	   Arcadia	   University’s	   policies	   on	   attendance	   and	  

plagiarism	   (see	   The	   College	   of	   Global	   Studies	   Student	   Handbook	   and	  
Academic	  Contract	  http://gargoyle.arcadia.edu/handbook/)	  

Prerequisites:	   None.	  Suggested	  readings/viewings.	  
Country	  and	  
Program	  
Connection:	  

The	  Mediterranean	  region	  has	  become	  the	  showcase	  for	  the	  transformative	  
impact	   of	   new	   media	   technologies.	   Recent	   events,	   particularly	   the	   Arab	  
spring	   and	   the	   February	   2013	   elections	   in	   Italy,	   have	   demonstrated	   the	  
critical	  role	  of	  communications	  in	  social	  transformation:	  understanding	  new	  
media	   is	   now	   considered	   fundamental	   to	   understanding	   the	   political	   and	  
cultural	   forces	   at	   play	   in	   the	   Mediterranean	   region,	   as	   well	   as	   in	   Italy	   in	  
particular.	   	   For	   example,	   the	   single	   largest	   party	   to	   emerge	   from	   Italy's	  
February	   2013	   elections	   used	   exclusively	   the	   internet	   and	   public	   rallies	   to	  
build	   its	  movement,	   deliberately	   shunning	   traditional	  media	   as	   part	   of	   the	  
establishment	   that	   it	   intends	   to	   dislodge	   from	   power.	   	   In	   the	   southern	  
Mediterranean,	  the	  Arab	  Spring	  had	  previously	  used	  the	  same	  combination	  
of	  virtual	  and	  on-‐the-‐ground	  rallies	  to	  overthrow	  several	  dictatorial	  regimes.	  	  
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Recent	  setbacks	  in	  both	  the	  Italian	  and	  Arab-‐world	  cases,	  however,	  bring	  to	  
light	  some	  of	  the	  vulnerabilities	  of	  this	  approach	  to	  politics,	  and	  the	  enduring	  
power	  of	  traditional	  forms	  of	  communication	  and	  authority.	  	  The	  pioneering	  
use	  of	  Twitter	  by	  Pope	  Benedict	  XVI	   just	  before	  his	   retirement,	  and	  by	   the	  
cardinals	   in	   the	   lead	   up	   to	   the	   epochal	   election	   of	   a	   new	   Pope	   also	  
represents	   traditional	  authority's	  expanding	  use	  of	  new	  media.	  This	   course	  
will	  make	  full	  use	  of	  these	  and	  other	  ongoing	  events	  to	  engage	  students	  with	  
real-‐world	  issues	  in	  communications.	  	  Through	  field	  studies	  and	  experiential	  
learning,	  students	  will	  gain	  lasting	  insights	  into	  the	  role	  of	  communications	  in	  
society,	   as	   well	   as	   highly	   transferrable	   research	   skills	   and	   a	  
historical/theoretical	  approach	  to	  contemporary	  problems.	  	  	  	  

	   	  
	  




